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Technical perfection
for the big show

The Axel Springer publishing house uses its
"Auto-1-of-Europe” award to present itselt as a
competent brand partner to the car industry
and as Germany's number 1 media company.

o severnl v pow, the anmel (on
|:'.|'r.;-.-|'|:|.' of car wosshippers in Genem
i view the latest models has benefited
froen s exten ferure, For the seventh Gme
in sucression, the Frankfurr-hased Apeniar
Commpany staged the awand presentation
Ao 1 af Eurcge” in Frong af SO0 guesis on
wehialf of s longstanding client “Auto
BILD". One day before the show apened, on
the last press day, the inbernational Auto
Rl Grogsn |:||'-.:'|I-.-|| 1he e prestipings
European car award for the 16t time;
same 55 million fesaders (romm 24 countries
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1t was o tall erder that the wechnical wam
wits asked o meet for the big showdown,
wfiere no fewer than 10 mubars, 130 maoy-

ing lighis, 00 comentional spotlights, 75
LED Colochlazedl barder lights, T me
ters of cross-heams, 32 meters of ciroalar
Irussis and 300 skage podin were tombimied
i o bone of wechnical innovation
Highlighns included 2 Wem wernaable with a
2060 rasiznum kad, used o showecase the
SHENing's % winning cars, 12 wailers of
marertal were moved, installed, erevied,
programimed and put on show by 50 spe-
cinlists in just eighl dovs

Hetgr Jost, head af event marketing an Axel
Spriger was pheaged with the result: “The
nrvative evenl corkepl with g separate
e Al S0 e ande again provided
perfect conditions for a unkque commmnd
caticns phatform curing the Geneva Motor
Show, Both the event and the Aute]
awards  effectively  communicated  the
brand's claim to be bo 1 in Burope as an
experience for the guesis.” ik I
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